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Our esteemed captains of industries, the senior corporate 

executives, the institutions in public relations, fellow 

officials and co-workers in government, friends in the 

working media, ladies and gentlemen… Good evening! 

 

It is with extreme regret that I am not able to be with you 

physically on this momentous occasion. I was too keen on 

this but a very urgent call of duty and special mission 

imbued with the highest national interest deprived my 

personal presence tonight. But I am with you, no less in 

spirit, in giving honor and recognition to the distinguished 

men and women who demonstrated outstanding 

craftsmanship in the field of communication. 

 

I am grateful for this opportunity and honor of addressing 

tonight’s gathering of public relations professionals who are 

already institutions in the industry, and the CEOs and 

senior executives of the country’s economic movers. 

  

Please join me in applauding the officers and members of 

the Public Relations Society of the Philippines! The 52nd 

Anvil Awards is not only a testament to the agility of the 

PRSP but more so to the joie de vivre of a distinct industry 

that plays a unique and pivotal role in the advance of 

modern corporate world. 

 



In the long years of giving recognition and honor to 

exemplary PR works and communication tools and 

programs, PRSP has made the Anvil as the ultimate symbol 

of excellence in public relations. 

 

Allow me therefore to congratulate this year’s Anvil 

awardees whose works have become essential instruments 

of the most successful companies around us in the last 

couple of years. Also, I only have praises to the PR 

professionals who submitted the shortlisted 150 entries 

from the more than 400 submissions. Your communication 

prowess and expertise have contributed immensely to the 

growth of not a limited number of enterprises and 

industries. 

 

You are all winners in your own rights. The example set 

forth by your admirable works of enhancing internal 

publics, nurturing brands, managing reputations, 

communicating advocacies or instilling values had simply 

become necessary items in the agenda not only in 

corporate boardrooms but also of state policymakers. 

 

I recall the time when PR professionals crafted corporate social 

responsibility as the pitch of communication programs for 

companies. Making use of CSR as communication tool was 

brilliant. As an aftermath, the corporate world became a haven of 

good corporate citizens. 

 

I was told of a striking theory of communication, that of 

persuasion theory. 

 

Unlike in the practice of law, communicators need not 

necessarily be convinced of the viability of the product that 

their client intends to sell for them to craft a plan. Your 

trade is to strategize on how to convince the target market 

that your client’s product is superior or is a necessity to be 



acceptable to the buying public. You effectively use tools, 

including the mass media, to make the public change its 

attitude or mindset and reinforce its behavior towards the 

newly introduced product. That is how persuasive 

communication works for you. 

 

It is a different case in law practice. We have to present 

evidence, most of the time preponderant evidence in 

criminal cases, in order to convince the judge or the 

justices that our client is innocent or the accused we are 

prosecuting is guilty beyond reasonable doubt. The only 

persuasive material that we can present is the weight of 

our evidence at hand. 

 

It would seem then that PR professionals have greater 

mastery of the art of persuasion than lawyers do. Through 

such persuasive approach, you can reshape, influence or 

change public behavior and judgment. That ability is a gift. 

 

We in government have much to be thankful for. There is 

no denying that the use of marketing mix and 

communication tools by leaders of industries has become 

an essential element that drives our economy.  

 

More and more companies, and even offices of government, 

benefit from effective communication plans drawn up and 

executed not only by seasoned practitioners but also by 

newbies in the field of public relations. 

 

We still see in this year’s Anvil, programs that banner CSR 

and tools that bear impact on communities and specific 

sectors. There may be those that have small groups of 

targeted audience or beneficiaries, and there are those that 

attempt to reach varied publics across the country. 

 



There are those that are concerned with corporate imaging, 

yet there are also those that advocate the preservation and 

protection of the environment albeit on small geographical 

confines. They all have the noblest of intentions. And they 

are all winners! 

 

It is my wish, and I am looking forward to it, for an Anvil 

Awards where the persuasive powers of communication is 

not limited to corporate adulation, or a tool that instills 

good values only within a cluster. 

 

It is my hope that someday, corporate titans and the 

institutions in the world of PR will pitch in for a 

communications program that impacts significantly on our 

people. A plan meant to sow the seeds of unity and 

nationhood and a program that cultivates a culture of 

peace across the land. 

 

For we may have developed the best plans and tools 

crafted in the anvils of the best minds among PR 

professionals. But we have yet to see corporate giants fully 

embark on utilizing the masters of persuasive 

communication to use their gift to bring about and nurture 

peace on our soil. 

 

Perhaps it is the challenge to this year’s awardees, to be 

instruments in putting to fruition the winningest of all Anvil 

awards – a communication campaign with the appropriate 

tools that will develop and instill among our people the 

culture of peace, the peace based on social equity for 

national progress and stability. 

 

After all, this is what the anvil is for! As American Pulitzer 

Carl Sandburg wrote in one of his masterpieces:  

 

 



“Lay me on an anvil, O God.  

Beat me and hammer me into a crowbar.  

Let me pry loose old walls.  

Let me lift and loosen old foundations.  

  

“Lay me on an anvil, O God. 

Beat me and hammer me into a steel spike.  

“Drive me into the girders that hold a skyscraper together.  

Take red-hot rivets and fasten me into the central girders.  

Let me be the great nail holding a skyscraper through blue nights 

into white stars…” 

  

To our esteemed captains of industries, senior corporate 

executives, PR professionals, officials and fellow workers in 

government, let us all be anvils – the iron block upon which 

metals that will transform visions into reality will be hammered 

and shaped, for our people and our country! 

 

Let the anvils be the instruments of peace, justice and progress! 

  

Again, congratulations to all the Anvil awardees! 

 

Mabuhay ang Anvil! Mabuhay ang PRSP! 

 

Thank you! 


